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Abstract

A Comparison on the factors of shopping
orientation, impulse buying, and
over—confidence between PC base

shopping and Smartphone base shopping

Son Kyu-hyeon
Department of Management Information Systems
Graduate School of Business Administration

Jeju National University

2015 survey that smartphone penetration in Korea is 88%, of which 18 to 35
count and 10096 owned a smartphone. Accordingly, based on the smart phone

shopping it is a trend that increasingly more shopping using a PC.

This study pavs attention to these changes, in the excess spread and impulse
buying, shopping tendencies in internet shopping situation was analyzed
whether any differences in the situations and PC-based shopping
Smartphone-based shopping situation. To this end, this study conducted a
survey to all 200 subjects user experience played a PC-based and
mobile-based shopping. The collected data were used IBM SPSS. The
reliability and factor analysis, independent sample T test, including for

demographic analysis and hypothesis testing was conducted.
Comparison of the results of internet shopping and impulse buying,
over—confident, shopping orientation factors for mobile shopping is as

following:

Firstly, the pursuit of pleasure in shopping and impulse buying tendency,

over—confidence could confirm that depends on online shopping environment.

_Vi_



This i1s a purchase that you want accidents to Internet shopping, it had to
use a smart phone than a PC tended to shopping tendencies seek more
pleasure factor, appeared Factors that could cause impulse purchases are

larger, with which could be used to identify that excessive confidence.

Secondly, the propensity to pursue shopping, fashion seeking affordability,
ease-seeking was found not to significantly effect the shopping experience. It
did not show any difference in practice by the two environments PC and
smartphone seems to be seeking more convenience for PC and smartphone,
especially smartphone shopping environment. Also, not much different even in

economics and fashion.

Therefore, this study can be regarded as meaning that the result shows a
new perspective. In the context of practical side, marketers need to present
a strategy that can lead to impulse purchases at the shopping environment

using a smartphone.
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