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1. ¢392 w3l ey

Amy sfAAFe] zbe= HAEA TS AAFH 7HA Wi oltH(Choi & Kim
2017; Kim & Kim, 2022). 184 H &5 AMSHA, dA7s53 ddx29] 9
AN AN v & EAVE AEHoZ A HI ATt o]d u}
gt v A g o] mid s o] SAFskal oo tiE Al w3 Frhskdth v o)
A(Vegan fashion)< =& SdsiAY s&5 2FAsHA &L s 2y
(Baliyan & Diwan, 2021; Choi & Lee, 2021; Choi & Yoh, 2013), 443+ 29
Me =23 5A4dd glgo 18848714 2t JAAES n S Chol &
Yoh, 2013; Kim & Park, 2018). AlA o5& Aol A vdsjde 2020 oF
44989 2eglon, vid of 135%°] FZAlE Hol 202730 = 1% 9569 2
o o] Aow AUEA}(Bizwit Research & Consulting, 2021). ©]2] & A%
s7tll= AA7ks3 ARy A9 vl&gde] wjde] Ha Utk
2 AV AARI o AqFH ek ALkl A B skE v & A
71 &l B Adg e stvE F8EI e JdxvkEI xRy A
oha S th(Choi, 2018; Kim & Kwon, 2016). 53], Ad7ts s A 49
TREE A9 wrFoly AA 20209+ 34919 2,0009F @2 HIE AL
™ 20273 7kA] oF 59%9] AAdE o] o =% AtHBizwit Research & Consulting
LLP, 2021). HARy sfAdAe] f5Ha d7]= sHARKEAAA, n. d), =3}
A =7bell A= ofell Wik vk e A& A Tk (Song, 2022).

HIAsfAd o] Fulls 7y Fufdsols dA7Esoluy ARy sfdAFol W
7 9

d 7 = HladAol #dEo ek & skal oA HAvk=EI dd
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wy) hAAE PTAAES 4UA B 2@ ATE S B 5

R

AS Udoz dArtsa AR fdAFe] Fuedx=e #AE 3l A7}
S Bolth(Belton & Clinton, 2007). ARy} #HAdA = BT A, AL
22

314 F=Ho digk 12, A3 sxAd AETF vAE JdTFES e AT
(Belton & Clinton, 2007), 3t=r o] AW A7 AR o F Ao s =73}
« 8, &894 7HA, AAFE, FHE g, 287, A8A gy AdE 2A

F@ol AARY gFAlEel A= d&Fe tHTE A7 5ol d& EoltH(Kim,

2010; Lee, 2017; Lee & Choi, 2016). o]&3t 7|& AF52 FH 2o yehve A

bz Adms AAAF] PHlAES AAGon APsFA ahu gtk
a9 AAENR BARI AAAFE 2 AF vl ANehE A8 A
g BrAel Sk wrke FolA T AE Tl s Qs gelyol
ohg 4 ogla, ol weh elaE w9 oEA g+ Ak aed ddrt
%3 AAwse F AF o] vhehbs 2] Aol E nme AT A
o gt

BoATE oled ol FEeta @ oy AvulAe] HANEW AAw)
BEAES FohgE] e 2 S5, B ATE AQhFR Adny
WEAFe] FohgEel 74 A FrjE Avht gEHow e uadHow
QA we BE v gl FEaach $4 FF auEe] A
A5 AdEs HAAES Pl drht BEHoR A4S BYH 3

T (moral intensity)e] 7Wd& =Ystar, zZF #AEo Fujo w2 o TR,
g5, SAA, 284, A4, AHEA Fode] 67l eAdoe® skt
(Jones, 1991). =3+ 7} AFo] FFujol dj

dolvt 54 d9led tid =94 dd Fo] He Y ol 4T =& A
5] =493 3t(moral philosophy)el we} t& Ao= WSkt (Forsyth et al,
2008; Hong & Kang, 2019). o] & Homer and Kahle(1988)¢] =33l 7}x]-Hj
%L -85 (Value-Attitude-Behavior: VAB) ©o|&¥ #Wets& Folst= Zo|t}. we}
Al dAFdAAE TR -HE-dE olRs AT o4 ZEddeR =9t

[ex]
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Hog dgaAa k. A Bgde G FHEHE A A 2E 20 HIaLA
w2 W (Collective Fashioin Justice, n.d), ¥A7}=9 TFL da &%

ARE = 250 Al WAL 2EHAE Q) 29 £He AweR WA

ol el EAA 7= 3 FAE ZYstE Aoz Ve TH(Seol, 2000).

A7k Aike sESY 8Nk ofyet 84S S HAA7I AL, AT &
FEge vAH, AF 2ALS 2@ F U5 FoE WA §r] g 75
, EE AR E 5 oF 2509 7HA ¢
stetedEo] A7 &40 FAAA FFS PRI HKim, 2022; Lee, 2021). 7}

d2 A AACA wWiEE = 24729 18%E AA
e, & 715 lkgs AAbetsul oF 17,0008]8 9] Eo] AEEHE oz Bl
= A H(Kim, 2021).

A, AART ] AEH= SEES F2 vy, 1&g, A, 1], 99, |
A, BE71, U8, 71, ¥ SOItHPETA, nd). E7 € ZE(30-40v}g]), ¥
FEGLUHE]), Wy ZEQ79E]), 1&g ZEQ00mFE]) 7F 18-S vteEEd 3§
AEls 529 5 13T w(In Defense of Animal [IDA], n.d.; Louisiana
Veterinary Medical Association [LVMA] n.d.), FA X3 A E2] o A4
S Qe Be Fo TEol AAEI glon oAL AYud A ¥y L of
Aezolt 3AEEs EFTowtA ood F vt AAR HAFAME Had
= IZEY 29Y 1R Aol 247 30mke, 6mbg] o] vy 9s A FsE A
Hojp 7Pl BaAe] ¢ FEHE 459 HFY AlEs AEstet
Yz HFUE FAEA o R ARFEQdth Qb Aol A A AskE oF 1000
nkg] o] B]F vkt 1960 tioll &= 5000k vk HFAF 19761 o] ‘of A F A Ee] = A A
goll #ek FHCITES) oA HFUE EE $7]dd 9l o= 4% uf 9t}



(Lee, 2008). 18A417] 4k Z ek 10009k vhe] o] do] T o] A2A3ta UL
U 19417] By 2Fo] d3ow s 5uk~10% npggte] gx] ol HEY
7102 A AHAHSports Chosun, 2014). FHol A= Fdo] Rulgow I3
wo] 2012 HENVF 19 2R ARV E s, 722 o AuA] 3
A Fom HoxEe] #EE FASESE v 98-S ITHYTN, 2019). ol H &
oAl o] HEA7E AR o A
Th o] el Al s upel o] MVt AR AH AN AE AL
oA YethugE H2o #AMAELS $Eo sty ofye e i

AR ok E=S52] DE7I AEA s 7kA] Egstal o

Rul
X
=
ki
£
of
ok
ftlo
N,
oY
ui
k]
T
+r
%2,

2
r'O
N
AN
flo
S
58
rlo
o,
Jo
i)
fr
“Q,
oh
%o,
2
=
—
oX,
=
o,
il
oX,
%
rlo
oX,
-0,
=
o
A
=5

Z1NA L AR 7F A B7EE o] $k(Choi & Kim 2017; Kim & Kim, 2022). &
3, Ao} sAdelA HAVtSS A Th ofoldle] A FE AN EJAARE
Fdz, 88, B4 T4 A AAERE AREHY e AQ oAAdn e Ax 4
Ao EFel & &, AAr e @l &EHATHKIm, 2011). HA7M=S F
Ediel dAdd g Hde|lx= EF3til(Kang, 2020; Kim et al, 2016;
Kim, & Kim, 2022), 2843 4w
A ge] A&EHoR FAsta ok AATSE AFe AAl Al FERE AL
3l Aylo] w=W(Bizwit Research & Consulting LLP, 2021), 2017 H A7}
O FAIE Ad Y] 546% et i, 20209+ 6.2% dgste] AAl Al

4
o

_

4 gHom A AANE AFe AR

¢

A FEA, AN, AR, B, Fold, 2EAE SRR e 1w AR



e AFlW AFHYOY Hzes mE ol thE o F ololdol oF

. B3, A AAd A AARTE BRI A $E AAGE 5 AR Fu, 5

4 Zzbe] b #54 ojuAe] Bd Fu, WM 4o 44

to,
b
ot

=

Foo g FgyE Ao Yeth(Kim, 2009). AAZ AnjRE0] HARY] 9
FAFE ool A Fske slge AAAA A, BAl= TR, AAA A, A8
A AR FA RHKim, 2010) AR E F7], 4, dlsols Fate] Aol A
of ¥ AYHL =4 &2 o thH(Oh, 1995).

AART AFel gt nate] dsep Fujzh 2oy AAES @5
AT FAAZ EOlE T3 e HolA(Hwang & Kim, 2017; Kim,
2009; Lee, 2017), A% iAol thdt Frja 9ol Angdds AA7E AR
 AS] A o R o Z Hjde] fiido]l Ha gtk AAR g, LxEgel, YA
= =290 F9o wUte AARI ] HHE A% sEFEF] Lol HAR
o] Aihs FA8E WS AAGeAY wefsta 9lth(Yoon, 2018). W= ol A
S oy FolA HArIE o

2 3k ofF, BAL, 7HE, oAAE AlEe] dvis A s 2t t
Ay wreletm 9dth. (SBS NEWS, 2019). 19761 H|F1pel #d

o FARE HZ "o AFS 2de] g W 9 o
Foll M3tz T HFe] T A Abdolu "o A
1S FAEH HFUE FAEoR B3It YrhLee, 2008). AR Ao
gk &HAE] FAA Aol FIhshe] uwep AL AE -z
(Fur-free) &&°] A7/M=i Qo dgxdoe=z Z£=
97,
H|Este] gt wi7tEY, HH|QE AESE T AAIA fH Aol ol
E7), A A 5 By AES Fustua @Esdth(Bae, 2020; Jeong
& Kwon, 2018; Kim & Park, 2018; Wi & Kim, 2019). w&tq HaA7t= A 43}
gl JAR AFe f5EH dow, dAry w# Al digh v g
Ak FHAHmd)oA FHEE Fare) FEYFAEA
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bl 19 A8d g9e Admy FAEd uF TAH gL wol

AEH ARNCEAA, AR B AR o FAE dF auAe] AHEE
of AES) Frjelwe] FAH FFS vHAHLee & Choi, 2016).
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2. HZAmM

D Bl Feojs AFTR

T AHARELS v @A (Vegan fashion)S HA7F53 AARy g
A o2 dEstE g8 3 gAaeR <Astar Yri(Jeong & Kwon, 2018;
Kim & Park, 2018). & H]A(Vegan)= =4 Axd 2 FAE9 HAIAE &4
stAY Algksle= ¢l AA T e AAFAAE e (Kim & Park,
2018; Choi & Yoh, 2013; Choi, 2020) A =2¢] #HAAN = =& HYS=E st
olygl stk go]l A8 EE AFe AMES Fote Mdo]HA
1 438l Al S 3 H(Kim & Park, 2018). 53], Bl AYSS U3k o] &
2 T vididte How AHogH I Uk HIAS JiEE uHE uf, A
A AgdolA ARRHEE HIA de] oAZo7kA] o] siAd §of st
FaE Jide® & 5 AtHNaver A4 W3t nd). AAFE0] AAE vy
el FolE <Table 1>ollA AHEW &S LAY $E5S FFHsA e A

wOoR Hie #Y T A0 dlee A=4) AAd A9 AEt

1:1

- 3L HH
R /'\—}'ETT':
=

o]% A

_ﬂm

A
)
>

A 2ot A F AR RS B Tk
= 7, By, & AA 29d T3 Zo] sEdA fox
A8 E AEEHA ge HJAAZorE HE BHo|th(Balivan & Diwan, 2021;
Choi & Lee, 2021; Choi & Yoh, 2013). & v AR &5 Ay AL E &
FTohe vk ool A8y Ao R Kim and Park(2018)2 HlAHHS 5&
= QAzre o711 FQgol| wet AWHI|EY EFHI BEEoof st EAE
g1Aste] =S StiehtAl 2 &8H AR AT AEAet QI3 BFe A
Aow Aeofataitt. ol2lgk Ao we} dx7t=s3t
2Ry F3 v s i52 E3ETH(Bae, 2020; Choi, 2018).

T uE #HS AHAS 55 24 o8& 3Rt ofyet 100% A8 7t

T3 2oy I A AHEE Fd o AUZA AEHTbed ddes B

o}

_O‘L
9
e
A
£
o

ox
o,
N
N
olr
o,
2
ukes
30
rlr
B
ro
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a3
i

AR ] tiotez AAE I

glol ~H 2, oA’} 22 L
S8 dub Jdzvk=sa At JlxEy = v e Wl E£gH] ojEe A

K

olth. thAl H3+A ¢l %7} (eco-friendly leather product)® 37 <1zx= 3
1

(eco—friendly fur product)E #H|%E3}e] nfo]lQ 7]wte] AlAAY AEA A4 9
AFES v dFE =2 dZHAA 5 JTHKim et al, 2016). HA=Z A|H9
A FEEI e Y Baset ol B AR BIAREZ AA

ol AF & sEAol ofUWA AAHAAAY] ARG JAAFHEES
1 g AEEoltHChoi & Yoh, 2013).
olx g "I thgk Hoet HFTF A AU AETFEC wEt EA A
A AEFE 540 thdghel wet A vjdadel ik doj= A
A Fsbal REgh Asolny. ey AFAE AEVEH AlE 5A diEEelA] H
5

=4 985 AHEEA Fe AlFold AHolAM=

7
=]

s daAHS H

Aeh. & dAFolM= vAddE s=ollA AT duz vhE A AFol =3
A

A, AA Bl oA E AFIFRE 2020 oF 44989 e 9o, 135%
Mhd s AFAE 2o 202730 1X 9569 gEh € AeE dSE
(Bizwit Research & Consulting, 2021). 3t=r2] X EHA}oJE oA ‘HA'S 7]
=2 F7% dolgE Ay R, 2013-2015 Alojdl= 2 Fo] didt Wgo] &
o FAE A el 2016-2018 Atolol= Al Wk dHolE7F F M oY
Huol =l AnjabEe] vl e Aol AXL A= Aow yEsk
(Choi & Lee, 2019). 53], vl A& dART ] vty FHoA S HdAL
Al 7h=3 Byl grufel ApEstE = SHoA Yeiue Zlor B
(Carrier et al.,, 2014; Choi, 2020; Lee & Choi, 2016; Park et al., 2013). 18]
iAol 7h=5a 2yjol] gt wheh2 4u|eh Ads; Avle] tigtoew lx7}
S dxre] a7 FrbedaL, Az ThEa Bys Al sd e shu
2 5453 JvBae, 2020; Choi, 2018).



Table 1. Definition of vegan fashion

Authors Definition of vegan fashion
Baliyan 100 percent “cruelty—free” namely does not allowed feathers, wool, fur,
& Diwan . . B
silk, leather or other animal-based
(2021)
Choi Defining vegan fashion as lifestyle trend that belongs to a veganism
(2020) culture and the fashion style of consumers who tend to consume
products that exclude animal materials as much as possible
Chot Does not include animal materials such as leather, fur, wool, silk, and
& Lee duck fur, among others, and animal experiments during the process of
(2021)  production.
Choi Products that do not use any materials from animals such as leather,
fur, or dog, and use materials that are produced without animal cruelty,
& Yoh . ; . N
(2013) @S well as eco.—frlendly materials in a broad. sense and use 100%
renewable materials to spread consumption consciousness
Jeong  clothing based on the sprit of veganism, and specifically, clothing made
& Kwon without using animal materials and without harming animals during
(2018)  production
Kim Concept of applying vegetarian eating habits to clothing, does not use
& Kwon animal skin or fur, and the consumption of clothing due to the increase
(2016)  in environmental and animal protection consciousness
Kim Considering animals as a creature worth living together, not a tool for
& Park human selfish needs, ethical fashion that protects and respects animal
(2016)  rights instead of cruel animal abuse
JxEIE HAEojy AANE fd HdARIS} fFAt F4 AFE €4+
Aol wE AL s, AgH FAER] FRUE A Pl weh B
lxzwy o] Airto] 7F53lt(Bae & Kwon, 2014). 18y QZF7=53} x5y
v 7SI AARAE A= Aol AN v Esd FgE T AR o=
olek 409 EA7F JHKim et al., 2016). o]#3F A9 HALA Q7=
el 200158 20119 7kA] ko] R o] { FYPAIFA A AR (40.7%), K]
o] F(325%), H3(26.4%)°] Hlal AxREI = 04%9 HFS A o] ¢z R
of tigt a7k v HsATH(Kim, 2011). 28y FH Ax27t5 AxEd AF

_13_



2 HA9 &y S5 . Bizwit Research & Consulting LLP(2021)7}

gk wpel]l W= 7k Ak, A ol F T e AlFd AREEE <l
Z7F=9] MAA RS 201999 oF 2919 3,000 G E EAdsR o 2027
W7ZbA 78% o3 AFER duld ASR o AT JA=EI B-5, AA
Al 20210l A 2025 7FA] 19 21858 €@el2 FolE o] th(Technavio,
2021). ©] AL [lE7bs IRy A FEe] B, el oA
AREERAl Fethe AHolA FHE AN A EAlE F4E Advis AdR
=24 =] ZAE Gyt HATES AR ojn x| I
AAFS vl = dos AHodA HEEs 2oz BuHJATHKIm & Kwon,

2016).
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2) M A i T yF

Fe2A el #a S ATl M 2016-2019'd Apelell ‘mI, TEE, B A
Us'oh 22 7191 =7 Al dEE A s el gk Aok Sokstan 9l
E ez wuHAtkChoi & Lee, 2020). Wiz #as Ad4E52 F2 W
AAA Baey el dis] 2Abste At el FFEo] Sitheg., Bae,
2020; Choi & Lee, 2019; Choi & Yoh, 2013; Kim & Park, 2018, Wi & Kim,
2019). WAL Al 543 A A (Choi, 2020; Kim & Koo,
2021), Wi Fojol el FFE A= 891 e 97 (Pham et al,

2021; Yoh, 2018)= Aol & H o] dS olvh. A, WEW stoldd A
S A4 dA o ANAES PR AR AR(GEG way A8

S AHESHA] B2 AEA AT Fulel el FFS VA= &S AA F

% o] Z(TPB: Theory of Planned Behavior)g #&3dle] EX3 A4S Ay

A, Bl g ARo] v AFe] g e A FEFES HA=

Ao = yebskth EE H A A dE A A2 AFed dE =, A

TR, A" AsEAel A A WA HES IAE FETA= H
u

A AFe] FuleeE wole Aoz dEyoy F34 S %S v
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EFLR(LE, 2018), 127k xRy sfdAlEoe]l &F A sl o FuiEE
& 5 Atk
=4, dx75 w4 o FAFolv s AAAF
EFFFoly Blol gk o4 5 o713 #AAM HEHEus Ads Y
2001 ~30t] AAFES didez & Wy AdF(Kim & Kwon, 2016)9F 7yttt
AFst= 100 ~30tH oA HA oo ATelA ¢4 Zots & Avk(Carrier
et al, 2014). = =9 200 ~30t] AR ES WEHS 3 AA AFoA AxRE
b o FAES] FujolfE HARY FAIFl i A g AFE| A ]
date] HF AR ojm A& FALE ZE MEE 2EHUAEAY F8& T
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thoolRe Az oFAFEY el A9 §TFHS 9T o
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s ZoldtE dFolthLee & Choi, 2016). 18] Q1xRI] s A Fo g
=7t zolHolole Faa e dFEAHAG] dF)ol Eow Jdxry
AAAES] FufelEs Weta, xRy AR F] ek = T o] H oA
2B[2E ZEON1e o] ARREA Aol Yol ¢ dvkal e ARl o
sk x)7zbo]l o HAAFS] T = THChoi, 2020). ol 9]k Ax7F=

AEe] FojEE of AFol Fi AZA A@(LeAt D ol F)ol o
Ao w UEFA (Kim, 2023) Q14 &322 29004 Fuj7l o]Zo]lho] A
5 9k,
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2016)¢F gh=o] 20th ~30t) oS o Bl AFe] s
Hesk Ao A ZrolE 4= i (Choi, 2018). & WHol| F7bst anjAES HdA
2y g A gzl WEE A gk LS A Aot oo wetE V4o AlE
(HAxy QAAFS At dof)S doRw A&d Fo]7] u
o} frAbste]l ol AR & v JAxRY OFAEFS Tt SEEidt
(Kim & Kwon, 2016). =3 1x7t=3 xRy 3 s&5dAEs 79E 4

dol e F= 200 ~30d AXELS FelA 71¢= vtelEsE, dTaAe
=
[}

a4 Q4 Feoz A& v AFES Fulgthar $E3etH(Choi, 2018).
o] & M| AFEo] olE}F oA FH ] &l A A F7] Z2 o]7]A B A
AA SFFFHolvt AF7HA digk AAA
ANZ27F5 JAZ2RT AFS s o]
o] ol Al A AIgH wie} o] Az X
26 oigk AA QA A Bl RE A o 3 ale] Gl ofstr| = §HA
gk H 2o el ol AlFES F
Aol A ALy FHE Aoz Yepdth oA AAZ 200 ~50t 9] A}
B2 xR HAAF] o E 85 A3l
QORI wEo] AFSEA A 71T & Ui e AE)] ESTE
2y A F de FejeErt Eavhe AFA e oA E A
(Choi, 2020). 53], dA7t5¥ AART sfAxE] At Arkapgela =t
g A=A wkdfel 7)Wkgk oefbA 4], &ElA An], A )
Z7453 xRy fAAF e Ade ozt ke
AFNES HAAVEH AARY AAAFY Fo &uF 40tiel 50th e An)At
5o B2 209 300 2HAES e ® a4 (Choi, 2018; Kim & Kwon,
2016), °lE< xd3 AFECAN EEFH Adolth(Kim, 2023; Lee & Choi,
2016; Park et al., 2013). Park(2022) T3t vlAs o] g dFo] MZANE F
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sk 30vel He AdEe]l AANFH AR ARAEF g dol w5
of Az AFH AxEy AMAFL Fulshs Aol ALolw Brea A

d@2 Adise] AR dAZs3 AARy] faAEed el Q4sh= vEeAd
2] =

o
Er
z
>
i
o

o]
oF 20thet 30t A2 AlNER A o= E3HEAH

3) AQaAY Ax2A 7HE5H 2y A EA

Y

2,

i
Mo

Pl HYATES TAF vho] s AxtEA QxR AA &
gusel BARse od fd E0 olgd Bhow suE: 4
THe.g., Choi, 2018; Kim, 2023; Kim & Kwon, 2016; Li, 2018; Park et al.,
2013). oA F FHY 2AA S s AR FAEo] AASHI = o
% g@e a4 AolE ekalAl AN S <Table 2> 2T} Ax/FH Az
23 Al AT E AREY, olAS AVIANES W E& B vE

od wAlES AT AMEA s A VIR Qs il Thedt

i
o

o] =

Aog HAHJTHKim et al, 2016, Kim & Park, 2018). ¥FH Bae(2020)=
2y AARl A5 v B 3 EAG A 2AE 2ddt e
H stk mapa HZodl= oA AAVts3 dART e b fARgE Qlx
=3 xRV FEdue HlgeAd e 293 A ditom AAH
AHKIim & Kwon, 2016; Kim & Park, 2018; Lee & Choi, 2016). & & ¥
G rAFSRAIRE 22 A B Aol HE tE dALAS} dxAAE AREE TS
2y g def] digk Anjxt Ao = xo]7}F QltH(Carrier et al., 2014). 134 A<
7h=3t By sfde] v e sty sAst HALA e vhsy 2y A
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A8k A=A

ol&3l7] 9lalA= Wl Z “Non-Vegan Fashion”©o.2 %%l
I}

=
AQdaAe] A5 wu 4o Tl H9y Ful Aol wgeH Zur B

o] et
2 o)A o 719= F9
ol = B33 (Choi & Lee, 2020), 7]
P FujP ol o] grFolA

=835

T oue REG Aol uEa
AR Aol A@d Hio] o FolxA %

Ao e $AH Folh FUA Pol Basth aey &9
st HetE o

rob
20

PS5O
=

5 gREe Az Azry

A7VZ AART )42 Fl

Table 2. Comparison of natural leather/fur and faux leather/fur

Natural leather/fur

Faux leather/fur

Natural leather

refined material by peeling the
skin of mammals or reptiles,
removing and tanning their fur
(Doopedia, n.d.; Kim, 2011)

Faux leaher

a synthetic polymer layer which is
stacked on a fabric to mimic a
surface structure and texture
similar to natural leather(Choi &

Justice  Natural fur Kim, 2017)
a tanning of the skin of an animal Faux fur
with hair(Lee, 2017) a fabric or woven fabric made by
hair-like planting of synthetic
fibers(Bae & Kwon, 2014)
Natural leather
durability, resistance, flexibility, Faux fur
soft texture, warmth(Choi, 2017, animal-friendly(Choi, 2020)
Charac Kim & Kim, 2022) Simple manufacturin_g process, easy
teristic Natural fur dyeing, low production cost, easy
soft texture, gloss, warmth, storage and laundry, contribution
scarcity, symbolism, to animal welfare(Lee & Choi,
flaunting(Hwang & Kim, 2017, 2016)
Kim, 2009; Lee, 2017)
Natural leather
chromium, sulfur dioxide, formic Faux leaher
Environ acid, ammonium chloride are used non-degradable and toxic gases
-ment in the tanning process(Kim, 2022; are produced when they are
pollution Lee, 2021) burned(Kim et al., 2016)
large emissions of greenhouse
gases(Kim, 2021)
Natural leather/fur
peeling of the skin and fur of Faux leaher/fur
Animal ar}imals while they are ' an alternative to animal Welfare
abuse alive(PETA, n.d.), keeping animals that can solve the unethical nature

in a narrow cage(Bae, 2011)
electrocution without
anesthesia(Nam, 2021)

of animal cruelty in natural leather
and fur(Choi, 2020)
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Be FelEe] A £eA AAw =988 9 AAxA Y HEA w
3 AAAES] Fohel e A4St B8H Fwst o9 welst=Ad o)
sk,

3. 7IX-H=-¥ S o|Z

1) 7 -HE-3qF o &

7}A-e =-8 5 (VAB: Value-Attitude-Behavior) ©]&-2 Homer and Kahle

(1988)0] At AT EARX, 2WA7E A&t 7EA7F tdel oid i

Ay e,
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% oojAn AEHew 5o e 549 o
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TS gAdAY iAo A5E AAH A= A9 (Rokeach, 1973) £ 54 5
AT v 185 += T2E2 FoEH(Hwang & Seo, 2017), 7HS o]11+= dtt
ZlEoly AE F717F H= Adelth(Teng et al, 2014). =, 71919 714

Qo] AHEg B Azte] AYH R o HEst YEol A JFE Erhe o

A% 5 dE FYETE ALHAT M FIA AAE A HEHoR

A%, Agze AA, WA AA, BE, AR, Ak, A%, WA x5, 45
AT, Tk HA, BAE, T, AE, ARE 94, A4 4, A 18744

7F17b sl @ th(Rokeach, 1973). ¢4 7F& olejdt T4 X & AH s E

okeach(1973)7} ¢t
st 7HA] 8y =T WEe 94 AHo]l HS Buk oty 18714
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Kahle(1983)2 7i%19] 71 #d S 979 & (Aprivtks, &n], A, AotESF,
&7, £, Hd, EAL &, T2 AxnAA)e R FAsE LOV(List of
Value)Z M2 7| A18F o}
gk, Stern and Dietz(1994)2 711e] 7| & o] 714 7}x], o|e}4 7}X], A3
A 7t 2 fdsteah 21874 85 (Milfont et al., 2010), #4753 o FA
Fo] Fuj3E(Jacobs et al, 2018), A WS H3FH Au|APFeol TA
(Hwang & Seo, 2017), 3374 d2Ew WEd 3137 2% (Shin et al, 2017)
ol ¥k Agrsel wEW, o713 7hA|, oletA ZhA|, AEiE ZbAl= HQle] R
74 dEolv &84 WS AAskE AAY] JHAE dErE el o] g
o] A5 I&dA oY HEd FHI Bt Ul HES dTs I
AstAY ol& ol1n HdozmAr Mo ejeet P5s AP}
= B 935 ¥ tHHomer & Kahle, 1988; Shin et al.,, 2017).
L 7HASE 2 g adomRy FAE A WA dEe A
oM (Homer & Kahle, 1983), 574 di/doly sifle] gk 70 Hdaeol njAds
ALE Yl g4 Aeolth(Katz, 1960). 7FA7F Bl=R T o 2491 7)

oz 7 419 delshu, dre N FYss uH Adoz

- -

g A

aly

r
N

-~

Mol 7hAl= Qle] Bl Z o]lo] W th(Katz, 1960; Rokeach, 1973). 123l 54
g el disl @4 HEs 2 e ddEd deole |53 o

StoH(Fishbein & Ajzen, 1975). 53| 7FA|-HlE-d&5 o|ZA HZ& 7%}
g5 BA'E viZletE 9ES drh(Homer & Kahle, 1988). 5 7HA]-E| =-3)

& ol ol 7Iwke W, F4A Q1< THA = FEAIR HEE A HEHeR

r\r

2) AA-HE-4F o|ES A§T AT

TMA-HE-E olgd FE IS FoHeAA, AE, dFAE )9k #@

AR EokEAl, wEb Al F)ol A avAbe] AE dEs A
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71 & =dH Atk eg., Ahn & Yang, 2018; Homer & Kahle, 1988; Hong &

Kang, 2019; Hwang & Seo, 2017; Jacobs et al., 2018; Kim, 2019; Milfont et

al., 2010; Yoon et al., 2018; Zhang & Yoo, 2021). oA, o] o]&S A2 #|A|

gt Homer and Kahle(1988)2 7FAl-BlZ=-38-59 A4 55 &3 "= 94

ool vk AAAE i ES AEEdth kel 3§ Kahle(1983)

o] LOVl wet 579 37HA 7 5 o) F-A TRA(AE, =74, kD)o didd
n

A AR (EAE M, FS ABBAE Lo Gl BT BEe] JH 3G
& A, AAR A RE, B, AR, AckET)E 2R Gl

[€)
et Bfjfeol FHQ G v, vk gl i HEs AN
A

3 T ES WA h Wk Homer and Kahle(1988)2 F4% <1491 7l

X

Ao 7hx= FAAIR] BESY wirld JES FaE AEF e PP AeRE o
&S v B s tH(Homer & Kahle, 1988).

Sk, Stern and Dietz(1994)¢] A AIgE 7R1e] 37FA] 7FA] 3 (o] b4 7}HA],
o] 712 ZFAl, AE A 71A) F A A 7= I8 A g JEFS wAaL, o]
S oA #71E =l dE ke AR o= 9
EF5tTHShin et al, 2017). 5 V= @43 A4S didez s o] AT
= lele] AEA A E AFRAA HEE F 2
FEFS oA =] wiyfE ko] FlHAT. WSH Elolu o]
A o3 e HaFolF X (hRIF ek vt = Jhd)7E 38
1

ol A dFE MAL, ASE HEs

s

(Teng et al, 2014). 3sr=r<] 200 24 A4S o= 3 Ahn and
Yang(2018) ATolA % & FHF 7|9k suk A 2FIQ] ofofn]lv] & &7 A
of tal xztgk AA A Tk ok ALSA TEA7E m=E&E oloju] b tE S 9
A HE7F A, ol e 594 H=e oojH|qn]o o)
24 A -HE-BF ol&S A A 5T

ol el A AWML vhe} o] A -HE-AE o] Ee 2l YL PG
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3) 7HA-AE-qF o8 &8 % 7

AA-HE-DE RS AEH ATES ol AWE ATEAT Homer
and Kahle(1988)e] A& AA@ o]& avlz A gste] auze] 54 J5& 4
Bl A Aol ANSAY A -Hw- B ol 2] vhE WE9] Fhsh
NE WE S B UFd FAs dEE Bl 2 238 Feo A

FH L Ytk F AA-HE-AE olEe FRHUAANETE F o BHsEI &
MAbe] WA geel Av Be v ded ggom gAsA o muel A

A BA NZE WFE Friste 71E REE SEAY FHFoEN &
v zke] AEell gk AFAA ol E AlE st

AA, 7HA-HE-dqF olE HUAqAM 'S ALujzto] thE A e Ay
U gE A A WeaE g dree A Ee] A9 m(Kang et al, 2015)
o} A %753 o FAE Tl s (Hong & Kang, 2019)0] #3F ool A Zroli
T Utk S A E ATFdA el G oo ARAG sHA= A=A V)
HEEA A A el d3ds vA, AZH Vide ARAE dgord 4
S v A= Aoz YEstHKang et al, 2015). A& 7Fss o FAE(F7]1%F
A, DA Ao FAFE) ATolAE g AA 89 &H 7Hx <
A (o] T 7EA, AHFe] 7hA)e] o] K@l AFtulel dls] A7ts)
Y4 AE(AAH A dEDE 3 A&E7bs o FAEY Tl 9
mFh o] AFELS AT o]EH ER JMX-HE-dF RES to R 3§ty
Hes A 7de Az 294 Fe2 giAste] THA-7d/ 294 R

A BEF HE A A P Hl

o rr M B>

i

-

s om olojA= AFAH 5=
SEATH & o] AFE5-2 Homer and Kahle(1988)2] R oA =+ v %] tf
& A A el Adaz Fgdidte] qAE ¢ des ASTFoEHA o
o] Z¢] & Aol Jhssithe Aol AAFEH A

=4, A2 HMFE Frrete] A -HE-dE olE Eds FAs= dTE
& 7HAel S A= 89 F7HYoon et al, 2018), 742 9ol EHZe] <
g vlAE 2909 27HMilfont et al, 2010), HE oo FE(BEBIE)0] FF

[e)
S "X E 2919 F7HJacobs et al, 2018; Teng et al, 2014) 5& %3 7]=

off
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HAE % (Jones, 1991). = EAS dAsd s YUY Ao =
(magnitude), & (probability), A1 (temporal immediacy), %4 (proximity),
A %4 (concentration), AF3] % s A (social consensus) 59 3ol o gt

Ao, mYA Zrst o2 TAsE 7 dgAelel tg FolE <Table 3>

Lo Axe seixd T rEE AANES FEADAA TR = T &)
(& o]9)9o F3%o]lH(Dukerich et al, 2000; Jones, 1991; Mcmahon &
Harvey, 2007) &9 A¥= Yetds ds9 27(F2 o] 7)) A od
t}(Barnett & Valentine, 2004; Valentine & Bateman, 2011). &2 =434
o W& A3z qJFE= it ool HAAR dojd FES S3tH(Jones,
1991; Mcmahon & Harvey, 2007, Valentine & Bateman, 2011). A4S =4 %
FEol mE Ayt HAste Ak Yok dom =YH PdE olF yeius
Al A7vY AZE v stth(Barnett & Valentine, 2004; Jones, 1991;
Mcmahon & Harvey, 2007). AZ7F &S5 SAA4° ¥ =55 vsy
(Jones, 1991), &3} A3} Alolo] #S Al7+4 7FZ (Dukerich et al., 2000), &
o A¥rr dvidk wmEA yeueAY Ax= AJo|®th(Valentine &
Bateman, 2011). <A =94 dFo] W& A7} v} 77k AR AH
Hog HEFE AEE 91 s (Barnett & Valentine, 2004; Dukerich et al.,
2000; Valentine & Bateman, 2011) 7Aoo 2= tdate] ALg 4, &84, 4l
2 A A A 7H7kR-o] tH(Jones, 1991; Mcmahon & Harvey, 2007). =914 &=

ps 535

of

AZEzAHLe YA slxo] nlx= odro] He= Hor} o3Fs Hbe xlho) 7 =
2 Al AL wath(Dukerich et al, 2000; Jones, 1991; Mcmahon & Harvey,

2007). ARl A e e AAE AEo]l & 59U Ao tg A A Fo AR
oln] &tk (Jones, 1991; Mcmahon & Harvey, 2007). =, 59 S84 F& 1
gdeo gig 23 FAALEY FY AEZ AHh(Dukerich et al, 2000;

il

o

Valentine & Bateman, 2011). =84 Z e+ =94 5o wtE ZAyz ey
= aleh ololel R, B8, HAA, 2UA, AFA, AHA gHe ovae

Roz AoHdtH(Jones, 1991; Mcmahon & Harvey, 2007, Valentine &
Bateman, 2011).
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Table 3. Definition of moral intensity

Authors Definition of moral intensity

-Magnitude: degree of harm an individual believes will result from a
given action.

& -Temporal immediacy: perceived length of time between an action
and the onset of its consequences.

-Proximity: feeling of closeness or nearness that a decision-maker has
for those affected by a particular action.

-Social consensus: perceived degree of social agreement that an action
is morally acceptable or morally unacceptable.

Barnett
Valentine
(2004)

-Magnitude: harm or benefit to organizational members resulting from an
action or decision.
-Temporal immediacy: a short time span between the action or
Dukerich  decision and its consequences.
et al -Proximity: having a feeling of nearness to those affected by the
(2000) action or decision.
-Concentration: the action or decision as affecting very few people.
-Social consensus: work group, organizational, or social agreement that
an action or decision was good or evil.

-Moral intensity: a construct that captures the extent of issue-related
moral imperative in a situation. It is multidimensional, and its
component parts are characteristics of the moral issue such as
magnitude of consequences, social consensus, probability of effect,
temporal immediacy, proximity, and concentration of effect.

-Magnitude: the sum of the harms (or benefits) done to victims (or
beneficiaries) of the moral act in question.

-Probability: Probability that the act in question will actually take
place and the act in question will actually cause the harm (benefit)

Jones predicted.

(1991) -Temporal immediacy: The length of time between the present and the
onset of consequences of the moral act in question(shorter length of
time implies greater immediacy).

-Proximity: the feeling of nearness (social, cultural, psychological, or
physical) that the moral agent has for victims (beneficiaries) of the evil
(beneficial) act in question.

-Concentration: an inverse function of the number of people affected by
an act of given magnitude.

-Social consensus: the degree of social agreement that a proposed act is
evil (or good).

-Magnitude: total amount of harm (benefit) that results from the proposed
act, such that moral intensity increases as the amount of harm increases.

-Probability: both the likelihood that the act will actually take place,
and the likelihood that the act will, in fact, cause harm (benefit), such
that the greater the likelihood of the act taking place and causing

Mecmahon harm the greater the moral intensity.

& -Temporal immediacy: time differential between the act and the onset
Harvey of consequences. . ) )
(2007) -Proximity: cultural, physical, psychological, and/or social closeness of

the moral agent to the victim (beneficiary), such that moral intensity
increases as closeness increases.
-Concentration: impact of a given amount of harm (benefit) relative to
the number of people affected.
-Social consensus: extent of social agreement regarding the ethicality
of the act in question, such that the greater the moral intensity.
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Table 3. (continued)

Authors Definition of moral intensity

Ro -Moral intensity: a construct that is concerned with the characteristics
(2003{9) of the moral problem and the seriousness of potential consequences of
a moral act.

-Moral intensity: perceptions of the situational traits found in an ethical
dilemma, which distinguishes it from both individuals and contextual
determinants of individual ethics.

. -Magnitude: an unethical behavior's strength of impact.
Valentine o E
Probability: likelihood of adversely affecting others.
& Bateman T 1 di “h ickl . d
(2011) emporal immediacy: how quickly opt_comes are Wltl’leSSG..

-Proximity: closeness one feels for individuals hurt by unethical conduct

-Concentration: the potency of an unethical action.

-Social consensus: degree to which consensus exists about a
behavior's unethical nature.

2) B8 ZE7 $PA/mMeed 942} B50] WAL 4P

o

4 gme] tF 271 ATEL HAF uolA Felolu mulel e A9l

1999). FAHOE AuW, AFH o) FFAA A TAE 1454 %A
= AFEA 2w, A Hn Al A Bl g

H
T B 73kl At Fojlof AHE Adz A
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& A EAE ALY Aoz d gkl Aas Holdr] flste] n
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sto] B84 JEE shte] FHA Adozn Agatg
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(Valentine & Bateman, 2011).

nare] vjzy s AF g S gdeR 3 & g2 Ao &84 A
1ol HFeld FEord HAE= @S mEEd oy YA s &2
A A & e B Ao w A dFe A= Ao
Z YeEbStHGoles et al, 2006). ©] AFolAE Ay et =83 F= 89
Aol G ATt dE=A AZEHAT. A, AR elde] &elA wAQ
A F2A AEoe mAE TS AANE Ly 7HA AlvE e (Akely W

2 5% oAzt Y Hebre e A, A sssotelng 2 o

Ao &-g&3l+= ISP(Internet Service Provider), #¢19] AFH HEHIE F+=
At AZEQO S Fg AME 7IZF wis H HAFEH IHE vl A V1T A

g, Z2aY e T 8 5% vAF, $A8 gAY oA gA | 4, 9

Atell A el F giHo] A& Rb5o] B3 Abel xe)dlA BE5 A AAEH
oy AT AL T A AP @Akl slard § oA E e

e

A AH A=)l AT o3 FEFe P AT Goles et al., 2006).

AH 7]=IT: Information Technology)¥} AXE AJZ=EH(IS: Information

System) #&d 7|9& WA RE 7Y A9 A% AFolAo &A dekel] A

tee] e HAeete A JdHAY. oA, Kim

and Lee(2003)&= &=r9] IT % IS#& A4 FAAES do= st AAIH
T 7HA AdE (AU e e AAEA )l diEl st =Y A A=

(The, &8, SAHeE H7td 23] Sod A, AR o), SR

F7reEl Abel A b k) S 7EA ekl el & A oAb A ool wA =

Qo] Azte welH

o

ofN

e

Joh

Gae BASA. o ATl dvtel Fu4 AW A5H 4 APe &)
A oag owel A JFS VA 53 A gHol A JFL
Aol Fojgel WAL dFud o 2 Aoz e} gad B A6A
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4) =94 ZEo HAAE THAE

w2 Al gME] BlE oA, SA455)e] Frldes Ashad =AHA

3l Ao A Hong and Kang(2019)& =497 Zw9l st9xd =
Ho] v T AdS ALetar gl 7HA SR GER, &8, S84, =
4, A3F Fod)er A" =94 Zert Fldsel vAe IS 1
ATk o] Aol F= Al A AnES HAGA FAFIH F71E A
of eJFAE Fulol W sHe =y A=rb mua A EsEE AlFol o
Tl s T3 =4 YERRTh

AMe] AFe AA Fufell #E AFolM e F=e FAI A4 LnAE Y
dog #HME AF(FAY BA= A AH)I dek AF Fui(AT, 3LEF
= obFE= Ak Aol mEE =Y A AR 1A AolE Blas i tH(Davies
et al, 2012). = aHAE2 AW AFS Tl o o HMe AFS T
g uf =9 ARGFE, AFE e, SAK)E o 9A AT oA
gAY AFe] = vetde Jal(E A3 22 =F ZA)e Ry A
3124 ol Ad, dafje] SAAel AFY FHl A E Fadte Yrdte AL
=, ad A gMe AE Aol AAskA &= o7k vkE gAY AlFe
of dis AXsts =84 Ad=rh vyl ez A At (Davies et al., 2012).
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Aol mAl= el A AgolM, HAEAGL FAH R e olviAl AlsE
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1) =93&3e 7

=gdstoldt &2l LelvbellA ol Hol = Jile A, B, 7HA e A
o]t (Barnett et al., 1994). Schlenker and Forsyth(1977)e w2 W, S g 4
ol disf el Wele =494 #d2 JiQle] ol et T F 7HA
Hoto] A F Amel ofEgt) ol T g AArt PSSP TS F3l

= JhdstEs, ddiFes Jilel RuAll =
g HAS ARse 52 Ao th(Forsyth, 1980, p. 176). o]d5=2l ¢} Ao+
ofe gk 3xtE0] A ol= <Table 4> AAE QT StA59] Aojo wrs

ol Tl AEel Aol FHglol Fu AFl xS wF= Aol A A

Adojd = gvkm HPEE A=
ll

& Exo® 7% aHA T (Swaidan et al, 2003), SvHE HES B3 v

FEFely JE Hastele S A Adoew sta Bl o9&
st =d #AS Fo Bl EHAE udHsts Aol ZsithH(Barnett et al.,
1994; Boyle, 2000; Forsyth, 1980; Forsyth et al., 2008, Kung & Huang, 2013;
Tansey et al., 1994). ¥t AdiFol= &3 252 s o sfclo Al xH o]
a0l 9l oW (Forsyth et al., 2008), 574 A3 ths] &21% ddS HE o
AfAel =49 3 937 Al ow BHHAZQ FF, AL H o R ulgA s}
2
A S st A o] AtH(Boyle, 2000; Forsyth, 1980; Tansey et al., 1994;
Swaidan et al., 2003).

T F0E YBEFS ARSHAL FART FRH 2h 2HES BFol
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Table 4. Definition of idealism and relativism

Authors Definition of idealism and relativism
Béltrnaeltt Idealism: individual’'s attitudes toward the consequences of an action,
(1994) and how the consequences affect the welfare of others.

Idealism: degree to which an individual considers the welfare of
Boyle others in evaluating the outcomes of alternative courses of action.
(2000) Relativism: emphasis placed on situational conditions surrounding an
ethical dilemma versus universal codes or standards of conduct.

Idealism: some individuals idealistically assume that desirable consequences
Forsyth  can, with the “right” action, always be obtained.
(1980) Relativism: extent to which the individual rejects universal moral
rules.

Idealism: ideologically, pertains to one’s concern for minimizing
negative consequences and maximizing gain, particularly for others.
Forsyth  Relativism: describes one’s emphasis on moral rules and principles

et al when making decisions about right and wrong. highly relativistic

(2008) individuals” moral judgments are configured for they base their
appraisals on features of the particular situation and action they are
evaluating.

Kung Idealism: personal belief in moral absolutes, such that all ethical judgments
& Huang are based on ethical principles and the right actions leads to expected
(2013) results.

. Idealism: degree to which a person focuses on the inherent rightness
Swaidan . .
or wrongness of an action regardless of the consequences of that action.
et al NN . L . .
Relativism: is the degree to which an individual rejects universal
(2003) > . ;
moral rules when making ethical judgments.

Idealism: tendency to avoid harming others when making moral
T judgment. idealism is a personal ethic that simultaneously stresses
ansSeY the inherent good f certain natural 1 d itment not
ot al the inherent goodness of certain natural laws and a commitment no
(1994) to harm others despite the situational urgency.
Relativism: tendency to disregard universal moral rules when making
moral judgments.

2) =9&ste AR 4vA 3 7

ol ool AT e =94 #Ade] o] 7] wEdl(Forsyth & Nye,
1990), sAEL =87 FA

aho] kT, Forsyth(1980)= EEl@ete ol gFelel AulFelw TRala 4%

)
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£ F f3doz E7F3+E EPQ(Ethics Position Questionnaire) =4 =75 7|
st =, EPQ 54 w852 <Table 5> AAIFHAY. EPQ SHE=TE ol
A AAEE ol dFol ok Aol el whel & 20709 £ R AR
Forsyth(1980)= EPQ FA=7T% Z&sto vl=x ddd=s dl 7HA #%
(situationists, absolutists, subjectivists, exceptionists) o 2 /{3t A2
ZhH(situationists) = oldFol et FHFo7t BF w2 FdoR, =94 qf
Adeta el wep ddiA o2 PEgtrt. Aol o A (absolutists)= ©]7
7F 23 AU e 9 Yo, duyom YA fFe| mErh
F oo Ao wow, =94 R Ru= i
o] 7hx 9} FF 2HE wETh o 9 F o] 2 (exceptionists) & o] T2l 9F A

=94 g 7jEe Aoy o oE dAsE

[ 2]
L
o 1o o

N
Lo
N

ZF(subjectivists)= o] A

P

’

A Fdolt. =y Este w3k HAdPATELS Forsyth(1980)e] A5 Evi=
NS 2 F fFEoR FESAY Ul JHA FE R FEske] ATE
, SHEAE RS ARE S
of, AdxFA)NA A A2 zpolE AHE Forsyth(1980)2] Aol w2,
o FFe] Aol S HuFo & v I JpE F=ed zolE Koy
ol# st &ulA FAlQ diFitelA FeH oz njuA o]}

=Ydste] A w7y 3t webA = tEA Yepdn, oA 297] =
o Lo A (Forsyth et al., 2008),
otz el 7t EE, o|FJE, Abp-rlotetH]ol Fa e HUF o i
AL =71, BEo], FH27]d], Sk, wyol Aol Huki=, Bl =, ofghou] g
e
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2 g%, FRoglon, Wd, e sEe} olxdtel FAA=, v FH U
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Table 5. Items of Ethics Position Questionnaire

Ethical

ideologies Wi

- A person should make certain that their actions never intentionally
harm another even to a small degree.

- Risks to another should never be tolerated, irrespective of how small
the risks might be.

- The existence of potential harm to others is always wrong,
irrespective of the benefits to be gained.

— One should never psychologically or physically harm another person.

- One should not perform an action which might in any threaten the
dignity and welfare of another individual.

Idealism - If an action could harm an innocent other, then it should not be
done.

- Deciding whether or not to perform an act by balancing the
positive consequences of the act against the negative consequences
of the act is immoral.

- The dignity and welfare of people should be the most important
concern in any society.

- It is never necessary to sacrifice the welfare of others.

- Moral actions are those whish closely match ideals of the most
“perfect” action.

- There are no ethical principles that are so important that they
should be a part of any code of ethics.

- What is ethical varies from one situation and society to another.
- Moral standards should be seen as being individualistic; what one
person considers to be moral may be judged to be immoral by

another person.

- Different types of moralities cannot be compared as to “rightness”

- Questions of what is ethical for everyone can never be resolved
since what is moral or immoral is up to the individual.

— Moral standards are simply personal rules which indicate how a
person should behave, and are not to be applied in making
judgments of others.

- Ethical considerations in interpersonal relations are so complex that
individuals should be allowed to formulate their own individual
codes.

- Rigidly codifying an ethical position that prevents certain types of
actions could stand in the way of better human relations and
adjustment.

- No rule concerning lying can be formulated; whether a lie is
permissible or not permissible totally depends upon the situation

- Whether a lie is judged to be moral or immoral depends upon the
circumstances surrounding the action.

Relativism
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Table 6. Respondent characteristics

(n=372)
Characteristic Frequency %
20s 94 25.3
Age 30s 143 38.4
40s 103 27.7
50s 32 8.6
. Not married 141 379
Marital Status Married 231 62.1
Graduated from middle school 2 0.5
Graduated from high school 48 12.9
Education College student 35 94
Graduated from college 239 64.2
Graduate school student 11 3.0
Graduated from graduate school 37 9.9
Students 65 175
House wife 104 28.0
Office worker 128 34.4
Occupation Specialized worker 34 91
Production/ Sales worker 16 4.3
Self-employment 10 2.7
Others 15 4.0
Seoul 108 29.0
Incheon 17 4.6
Gyounggl province 82 22.0
Gangwon province 5 1.3
Area Chungcheong province 18 4.8
Jeolla province 19 51
Gyeongsang province 55 15.0
Jeju province 66 17.7
Others 2 0.5
Less than 3,000,000 56 15.1
3,000,000-1ess than 4,000,000 73 19.6
Family’s monthly 4,000,000-1ess than 5,000,000 64 17.2
‘ncome 5,000,000-1ess than 6,000,000 84 22.6
6,000,000-1ess than 7,000,000 34 9.1
(KRW:) 7,000,000-less than 8,000,000 22 59
8,000,000-1ess than 9,000,000 11 3.0
More than 9,000,000 28 75
No income 100 26.9
Less than 500,000 27 7.3
Respondent’s 500,000-1ess than 1,000,000 29 7.8
monthly 1,000,000-1less than 1,500,000 48 12.9
. 1,500,000-1ess than 2,000,000 51 13.7
mneome 2,000,000-less than 2,500,000 50 134
(KRW:W) 2,500,000-less than 3,000,000 30 8.1
3,000,000-1ess than 3,500,000 14 3.8
More than 3,500,000 23 6.2
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Table 7. Confirmation factor analysis of the pooled second-order

measurement model: Leather fashion

(n=372)
CR
Variable Item Loading (Cronbach's %\é[e]%r;
alpha) o
(I3) One must not do an action which 246"
could harm innocent others. :
(I4) It is never necessary to sacrifice the 830"
welfare of others. ) 380 5953
Idealism (I2) One should not perform an action (.880) (816)
which might in any way threaten the 7767 ’ ’
dignity and welfare of another individual.
(I1) One should never psychologically or 766"
physically harm another person. )
(R3) Questions of what is ethical for
everyone can never be resolved since 809™
what is moral or immoral is up to the ’
individual.
(R1) Moral standards should be seen as
being individualistic, what one person 718"
Relativism considers to be moral may be judges to ) 788 4.430
be immoral by another person. (.785) (1.255)
(R2) Different types of moralities cannot 6347
be compared as to “rightness”. :
(R4) Ethical considerations in
interpersonal relations are so complex 605"
that individuals should be allowed to ’
formulate their own individual codes.
Magnitude 985"
Probability 948
Moral Temporal immediacy 893" 934 4.308
intensity Proximity 616 (.882) (.936)
Concentration 896"
Social consensus 642"
If T buy leather fashion/clothing
products(e.g., cowhide, lambskin),
) it will greatly promote animal abuse(M1). 820 ) 4.849
Magnitude its negative impact on animal welfare is Q04"+ (.761) (1.082)
huge(M2). '
g
its negative impact on animal abuse is _ g7
very small(M3). )
If T buy leather fashion/clothing
products(e.g., cowhide, lambskin),
it is very likely to actually encourage 854"
animal abuse(PZ). 799 4 824
Probability — - ' (783)  (1.087)
it is very likely to actually give a 835" . .
negative impact on the animal welfare(P1). -
it is very unlikely to actually occur _ 556

animal abuse(P3).
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Table 7. (continued)

CR Mean
Variable Item Loading (Cronbach's (SD.)

alpha)

If I buy leather fashion/clothing
products(e.g., cowhide, lambskin),

the negative consequences 773
for the animal abuse will soon appear
in the near future(T2).

136 4.050
(.735) (1.225)

Temporal
immediacy

it will promptly promote animal 7537
abuse(T1). :

If I buy leather fashion/clothing
products(e.g., cowhide, lambskin),

Proximit encouraged animal abuse is _89g*** 873 3.496
MY 4 fatal hurt to my family(Prox1). (872)  (1.261)

people close to me will be hurt or harmed 861"
by the animal abuse(Prox2). .

If I buy leather fashion/clothing
products(e.g., cowhide, lambskin),

there are small number of animals that 899+
are abused, but the damage to them is

Concen very fatal(C1). 829 5.004

~tration there are not many animals that are (.825)  (1.061)
abused, but the damage to them is very 87
serious(C2).

its negative impact on animal welfare is 749
small in scope but very strong(C3). :

If I buy leather fashion/clothing
products(e.g., cowhide, lambskin),

most people will consider it 963"
Social undesirable(S2). 939 3.625

CONSENSUS st people will consider it is not 907" (.937) (1.336)

right(S3).

most people will consider it unethical(S1).  .871"

(Purl) How likely are you to purchase 9397

Purchase 4 . rollowing product?

behavior
of leather
product

185 3.723

(Pur2) How often have you purchased 6527 (.757) (1.263)

the following product?

p <001

Fit indices for the Leather products: x°=618.976(df=287, p=.000), x*/df=2.157,
RMSEA=.056(LO 90: .050, HI 90: .062, Pclose=.056), TLI=.933, CFI=.941, NFI=.896,
PNFI=.791, GFI=.882, AGFI=.855
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Table 8. Confirmation factor analysis of the pooled second-order
measurement model: Fur fashion

(n=372)
. . CR ,  Mean
Variable Item Loading (Cronbach (SD.)
alpha) "
(I3) One must not do an action which s
. 341
could harm innocent others.
(I4) It is never necessary to sacrifice the .
833
welfare of others. 380 5953
Idealism (I2) One should not perform an action (.880) (816)
which might in any way threaten the 7787 ’ '
dignity and welfare of another individual.
(I1) One should never psychologically or
. 766
physically harm another person.
(R3) Questions of what is ethical for
everyone can never be resolved since sk
. X X 810
what 1s moral or immoral is up to the
individual.
(R1) Moral standards should be seen as
being individualistic; what one person 7187
Relativi considers to be moral may be judges to ) 187 4.430
ClaliViISm b immoral by another person. (.785) (1.255)
(R2) Different types of moralities cannot
« - » 632
be compared as to “rightness”.
(R4) Ethical considerations in
interpersonal relations are so complex 605"
that individuals should be allowed to )
formulate their own individual codes.
Concentration 976"
Probability 940
Moral Magnitude 903 924 4.810
intensity Proximity 6677 (.850) (.936)
Temporal immediacy q757
Social consensus 598
If T buy wild animal fashion, clothing
product(e.g., mink, fox, rabbit, etc),
it will greatly destroy ecological 943
Magnitude environment(M2). 840 5.393
& it will greatly damage ecological . (.798) (.987)
' 876
environment(M1).
its negative impact on the ecological 537
environment is very small(M3). :
If I buy wild animal fashion, clothing
product(e.g., mink, fox, rabbit, etc),
it is very likely to actually damage to 862"
ecological environment(P2).
. . . . L 797 5.195
Probability it is very likely to give a negative impact 318" (782) (982)
on the ecological environment(P1). ) : :
it is very unlikely to actually having a
negative impact on the ecological -.558"

environment(P3).
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Table 8. (continued)

Variable

Item

CR
Loading (Cronbach’
alpha)

Mean
(S.D.)

Temporal
immediacy

If T buy wild animal fashion, clothing
product(e.g., mink, fox, rabbit, etc),

ecological environment will soon be
destroyed in the near future(T?2).

it will promptly give a negative impact
on the ecological environment(T1).

8727 701
(.672)

582

4.457
(1.128)

Proximity

If I buy wild animal fashion, clothing
product(e.g., mink, fox, rabbit, etc),

people close to me will be harmed by the

ecological environment destruction(Prox2).

ecological environment destruction will be
fatal damage to my family(Proxl).

the community I live in is also damaged
by the destruction of ecological
environment(Prox3).

845"

829

L (824
805

704

4.229
(1.212)

Concen—
tration

If T buy wild animal fashion, clothing
product(e.g., mink, fox, rabbit, etc),

the damage to the ecological environment
i1s partial, but the damage is very
large(C1).

it does not destroy the entire ecological
environment, but once it is destroyed, it
is serious that it cannot be restored(C2).

the extent of its negative impact on the
ecological environment is small, but the
intensity is very high(C3).

a7

7140

(717)
763"

041

5.300
(.873)

Social
CONsensus

If I buy wild animal fashion, clothing
product(e.g., mink, fox, rabbit, etc),
most people will consider it
undesirable(S2).

most people will consider it is not
right(S3).

most people will consider it unethical(S1).

928"
) .929

916 (.928)

859

4.386
(1.307)

Purchase
behavior
of fur
product

(Purl) How likely are you to purchase
the following product?

(Pur2) How often have you purchased
the following product?

928"
159

(.728)
617

2.994
(1.204)

" p <001

Fit indices for the Fur product: x°=649.543(df=312, p=.000), x°/df=2.082,
RMSEA=.054(LO 90:. 048, HI 90:. 056, Pclose=.128), TLI=.931, CFI=.939, NFI=.889,
PNFI=.790, GFI=.886, AGFI=.862
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Table 9. Comparison of AVE and SMC values

(n=372)
SMC
ltems AVE Idealism Relativism inll/é(r)lrsiy
Idealism 649
leather Relativism 485 .008
fashion = Moral intensity 710 011 .000
Purchase behavior 654 .004 .003 .264
Idealism 648
Fur Relativism 484 .008
fashion = Moral intensity 676 064 .003
Purchase behavior 621 .003 .000 298
2. AR AR HUNFe F0{AS o]

A7k sfAdAES HARy fadAEzed dg FefdEe] 2o]E paired
t-test®= #HS3 A3, <Table 10>014 Ho] Al Frf A=} FF Fujo]=
= 7 AE AR Aolzb AT wEkA AR (HD 2 AAEH AT A A
b= W AdAEe AA vl A=k FF vl ok B FigE 5 ARy

A AAFAN Bk | A e

Table 10. Differences between leather and fur fashion in purchase

behavior
(n=372)
Sub dimensions of Leather fashion Fur fashion Paired
purchase behavior Mean (S.D.) Mean (S.D.) t-test
3.450 2.190
Actual purchase (1.469) (1.321) 17.459
. . 3.990 3.000
Purchase intention (1.344) (1.394) 16.687
. 3.723 2.594 s
Purchase behavior (1.263) (1.204) 19.832

" p <.001
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HAAAFZAA | A 53], AFe] Pz s
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3 Ve el AAgsh wAsA BAE Aolda Asts 2HA 4

%= (proximity), I|sfoll tgk A}3] 4 3He] A Z=(social consensus)2t A2 Frl =2
A3t Is]e] f E(magnitude)ol Al AFE Zel7F ¥ FEHZH Aoz 1S
=
Table 11. Differences between leather and fur fashion in moral
intensity dimensions
(n=372)
Sub dimensions Leather Products Fur Products Paired t-test
of moral intensity Mean (S.D.) Mean (S.D.) a ©s
. 4.849 5.393 e
Magnitude (1.082) (987) 10.310
. 4.824 5195 -
Probability (1.087) (982) 7.143
Temporal immediacy éggg) (4114112573) 6.866""
Proximity (?32?) (4113?3) 14.313"
Concentration (?8(()5?) ?57030) 6.258"
Social consensus (?%2) (4113?)% 12.877

" p <001
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<Table 12>0l|A] Hxo] BE F3o A AF b 2o 7t Folskaitt. ¢kl &4
Aol mpR7RA R A Fe] Fujel s Q1AshE =YA Ao AE 1 Aol
93 9] 3f E(magnitude), I slol et A3 4 3t (social consensus), 7F7F3 A}
oo A v A= T8 FHA (proximity)S B 7bels 3ol Fme Aok A
A7EE SAAZe] ool dief A =94 e HSA 2 (concentration)

AM =A AAHAT. 5 HAZESE A AT ek BHEE St s &

Table 12. Differences between leather and fur fashion in moral

intensity measure items

(n=372)
S chrrensies Leather fashion Fur fashion Paired
of moral intensity Mean (S.D.) Mean (S.D.) t—test
M1 4.640(1.293) 5.570(1.035) 15.265™"
Magnitude M2 4.950(1.242) 5.420(1.104) 7.183™
M3 4.954(1.405) 5.191(1.347) 3.181°
Pl 4.800(1.262) 5.240(1.080) 6.763""
Probability P2 4.720(1.295) 5.180(1.158) 6.969"
P3 4.952(1.347) 5.159(1.284) 2.813"
Temporal T1 3.720(1.408) 4.100(1.334) 4,770
immediacy T2 4.380(1.346) 4.820(1.265) 6.654""
Prox1 3.570(1.337) 4.220(1.389) 9.591™
Proximity
Prox2 3.420(1.341) 4.030(1.454) 9.680""
Cl 5.130(1.238) 5.560(.982) 6.831"
Concentration — C2 5.150(1.203) 5.400(1.086) 3.727
C3 4.740(1.255) 4.940(1.200) 3.235™
Sl 3.620(1.391) 4.330(1.391) 10.320"*
Social .
S2 3.610(1.417) 4.410(1.386) 12.012
consensus
S3 3.650(1.445) 4.420(1.417) 11.007°

"p <001, Tp <01
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4. MAIIF WHAIFe] FHASol =HE 2=t =YEHSto| njx|= e

=Z5 A A tHGFI=.881, AGFI=.856, TLI=.934, CFI=.941, RMSEA=.056). RMSEA 7t

A ZATHRMSEA=.056, LO 90: 050, HI 90:. 062,
Pclose=.063). metx ARG Este A9 3 A=Z2A579 94 & HE
g A3} <Table 13>3} <Fig. 2>o|A Rl HA7I=E sjdA|Fe Fujo dfst

of AT =HH FEE THPF A JFS vIHTHE=622, p <001, 1

e} aulAte] meAst(o]4Folsl AriFe)e AA7E AAAF] Tl o

8l Q4ste =e4 gEd feld G WA BA e Qnel ATt

Table 13. Direct effects among moral philosophy, moral intensity and
purchase behavior toward leather fashion

(n=372)
Dependent: | Tdepemdemy | D Hypo-
Model epep en n ep'en en standardized S.E. C.R. D yp.o
variable variable .. thesis
coefficients
Purchase Moral - 622 066 -9.416 .000  H3
behavior intensity
Research
model Idealism 134 074 1812 .070 Hb-a
Moral intensity
Relativism .000 047 006 996 H5-b

Fit indices: x?=620.319(d.f.=289, p=000) x*/df=2.146
GFI=.881, AGFI=.856, TLI=.934, CFI=.941,
RMSEA=.056(LO 90: .050, HI 90: .062, Pclose=.063)
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Table 14. Direct effects among research variables: Alternative model
for leather fashion

(n=372)
Dependent Independent W= Hypo-
Model e DS standardized SE. CR. p vz
variable variable .. thesis
coefficients
 Moral -620 066 -9.348 .000  H3
intensity
Purchase
behavior Idealism -.028 081 -.345 .730 addition
Alternative
model Relativism -.059 051 -1.142 253 addition
Idealism 132 074 1792 073 Hb5-a

Moral intensity
Relativism -.002 047 -.048 962 H5-b

Fit indices: x’=618.976(d.f.=287, p=000) x*/df=2.157
GFI=.882, AGFI=.855, TLI=.933, CFI=941
RMSEA=.056(LO 90: .050, HI 90: .062, Pclose=.056)

£ Concentration)( Proximity
: robability 896" =+ ¢ Temporal
Blh immediacy

! A ™ 948

S 893 _ [s1] |
i . . Social £
AL Maguitue) gps= CONsSensus \I :
i e 53|

_ T :

Y Idealism 104
- Moral intensity -5137 hEll:':cviilcf of
toward leather leather fashion Purl

090

003

fashion purchase

[

**%=p=<.001
Standardized coefficients

Fig. 3. Direct effects among research variables: Alternative model
for leather fashion
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5. M2 WHAFe] FHASol =Y 2=t =Y EHSt0| nX|= e

ATRFe] AYPE A4E FFHoz AES A7, g AL s (x¥/df=2.077,
p <.001), & A$E(TLI=.931, CFI=.938, GFI=.885 AGFI=.862)%& H]%3d}%]
RMSEA #& A47+XE $E5AZHRMSEA=.054, LO 90: .048, HI 90: .060,
Pclose=135). W&tA] ATE o] T3he A7 3+ A2AF FAH S HE
sk A3} <Table 15>9} <Fig. 4> 4 R0l AF9 Fujo] tis] sl =

o gk o

g4 ZEE Aduy] AAAE] PR K% 9T vHh v
2948 F ol gFel AARy AAAF Fulel el AN m5H 3

Table 15. Direct effects among moral philosophy, moral intensity and
purchase behavior toward fur fashion

(n=372)
Dependent Independent WVgrm- H -
Model epe' © ep.e ¢ standardized S.E. C.R. D yp(?
variable variable - thesis
coefficients
Purchase  Moral ~752 074 -10.115 000 H4
behavior intensity
Research
model Idealism 281 066 4256 000 H6-a
Moral
intensity Relativism ~018 041 -441 659 H6-b

Fit indices: x”=652.209(d.f.=314, p=000) x*/df=2.077
GFI=.885, AGFI=.862, TLI=.931, CFI=.938
RMSEA=.054(LO 90: .048, HI 90: .060, Pclose=.135)
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Table 16. Direct effects among research variables: Alternative model
for fur fashion

(n=372)
Dependent Independent WNem= Hypo-
Model D - standardized SE. CR. p Jies
variable variable .. thesis
coefficients
Moral
) i -782 077 -10.137 .000 H4
intensity
Purchase
behavior Idealism 131 085 1545 122 addition
Alternative
model Relativism -.024 052 -449 654 addition
Moral Idealism .286 066 4330 .000 H6-a
intensity  Relativism - 019 042 -464 643 H6-b

Fit indices: x*=649.543(d.f=312, p=.000) x*/df=2.082
GFI=.886, AGFI=.862, TLI=.931, CFI=.939,
RMSEA=.054(LO 90: .048, HI 90: .060, Pclose=.128

Purchase
behavior of
fur fashion

Moral intensity
toward fur
fashion purchase

FEx p = -001
Standardized coefficients

Fig. 5. Direct effects research variables: Alternative model
for fur fashion
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mjaEo) 7FHA R JgS A EXS AMOS B4 AZEY S o] &3le] 7
Z3 A= <Table 17>3 <Table 18>0 AAHAYTE HA7L= A A|Zo +

mj 8o e = Hete] 7hHEIE <Table 17>0A HIzo] o3¢} Aty
T 5o BlFoadtHB=-.054, p=.081). ARy HAA|EF2] Fufay sl
=Y Aol P ow wAE JFS<Table 18>0 Hzo] o] aF oA H
o] A THB=-.132, p=.001). we}A ZuH|A}e] =Y HsE FoA] o] T HEHE
AART] AFFuel s Axetes 294 Aol Fog JdFS WA, ol&
7fR Ao R st HART HAAF] FujEe] FPAoR JIFS o]

Table 17. Indirect effects of moral philosophy on purchase behavior
toward leather fashion

(n=372)
Product Standardized
type Pl coefficients o p
Idealism — m01.”a1 intensity — 054 030 081
purchase behavior
Leather
fashion Relativi . )
—> —>
elativism moral intensity 000 031 084

purchase behavior
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Table 18. Indirect effects of moral philosophy on purchase behavior
toward fur fashion

(n=372)
Product Standardized
type Ll coefficients Sl p
Idealism — mgral intensity — 132 032 001
purchase behavior
Fur
fashion . . .
Relativism — moral intensity — 014 032 675

purchase behavior
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Korean women’s purchase behavior of natural leather
and fur fashion products: Focusing on the influence

of moral philosophy and moral intensity

Hyeseong Kim

Department of Fashion and Textiles

The Graduate School, Jeju National University

Abstract

Based on value-attitude-behavior theory, the purpose of this study is to
investigate the impact of a consumer’'s moral philosophy on purchasing
behavior of natural leather and natural fur fashion products through perceived
moral intensity of the product purchases. In addition, this study verify the
differences in Korean women’ purchasing behavior of natural leather and
natural fur fashion products and the differences in their perceived moral
intensity regarding purchases of the two type of products.

The subjects of this study were Korean adult women in their 20s to 50s,
and data were collected through an online survey using a convenience
sampling method. For statistical analysis, data from 372 Korean women were
used, excluding 30 insincere responses. The proportion of respondents in their
20s, 30s, and 40s was relatively evenly distributed, and the proportion of
respondents living in Seoul, the metropolitan area, and rural areas was also
evenly distributed. On the other hand, more than half of the respondents were
married (62.1%), college graduates (64.2%), and had an average monthly
household income of more than 3 million won but less than 6 million won
(59.4%). In this study, consumers’ moral philosophy was measured in two
types: idealism and relativism. The perceived moral intensity of purchasing
natural leather and natural fur fashion products was measured in SIX

dimensions:  Magnitude, probability, temporal immediacy, proximity,
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concentration, and social consensus. Purchase behavior of natural leather and
natural fur fashion products was measured by actual purchase level and
future purchase intention. Purchase behavior was measured on a 7-point
rating scale, and other research variables were measured on a 7-point Likert
scale, and demographic characteristics were measured with forced-choice and
free-response questions. The response data were analyzed with SPSS 24.0
statistical software and AMOS 25.0 statistical software, and the research
results are as follows.

First, as a result of conducting confirmatory factor analysis on the
measurement items of research variable included in the proposed research
model by dividing them into two types: real leather and real fur fashion
products, it was confirmed that the fitness of the measurement model and
discriminant validity of the research variables were good. Second, the actual
purchase level and future purchase intention were higher for natural leather
fashion products than for natural fur fashion products. Third, the perceived
moral intensity of purchasing natural fur fashion products was higher than
that of natural leather fashion products in all six sub-dimensions. Fourth, the
greater the moral intensity perceived from purchasing natural leather and
natural fur fashion products, the lower the purchasing behavior of these two
products was. Fifth, consumers who pursued an idealistic philosophy had a
higher perceived moral intensity regarding the purchase of natural fur fashion
products. On the other hand, the influence of consumers’ idealism on the
perceived moral intensity of purchasing natural leather fashion products was
statistically non-significant. In particular, the degree to which consumers
pursue relativism had no significant effect on the perceived moral intensity of
purchasing the two products. Sixth, consumers’ idealism directly did not
effect on the purchasing behavior of natural leather and fur fashion products,
but indirectly influences the purchasing behavior of fur fashion through the
perceived moral intensity of purchasing each product.

This study i1s meaningful in that it expands the understanding of consumer
behavior by explaining the decline and increase in purchase behavior of
natural leather and natural fur fashion products through the concept of
consumers’ moral philosophy and perceived moral intensity regarding product
purchases. The results of this study can be wusefully used to provide
marketing direction for the natural leather and natural fur fashion market as

well as the vegan fashion market. Future research need to examine whether
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the results of this study are replicated among upper—class Korean women
with high economic income or social status, or whether the results of this
study are replicated among other countries where show differences in

consumers’ awareness of animal abuse or environmental protection.

Key words: natural leather, natural fur, moral philosophy, moral intensity,

1dealism, relativism, Value—Attitude-Behavior theory
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